Evolving Bonds: The Dynamic Role of Place Attachment in the Entrepreneurial Journey

Abstract
This study explores how place attachment unfolds within an entrepreneur’s narrative. This inquiry addresses a gap in understanding the dynamic nature of entrepreneurs' bonds with their place at different life stages. By introducing a dynamic conception of time, the study challenges the static approach traditionally used to study the relationship between entrepreneur and place attachment, emphasizing that elements of attachment can shift in relevance over time. Place attachment is a fluctuating phenomenon, where transitions throughout the entrepreneurial journey influence how psychological processes vary, shaping changing interpretations across an entrepreneur’s life, including succession planning. The study identifies three distinct trajectories that contributes to a deeper understanding of the interplay between individual experiences, environmental dynamics, and societal challenges in entrepreneurship.
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1. Introduction
Understanding the significance of place in entrepreneurship reveals how physical and social environments shape entrepreneurial behavior and decision-making (Baker and Welter 2020). Entrepreneurs are not merely actors in a vacuum but operate in complex social and geographical contexts, which are often laden with cognitive and affective attachments (Kibler, Fink, et al. 2015; McKeever, Jack, and Anderson 2015). Such attachments influence how entrepreneurs perceive and act upon opportunities, as these connections go beyond physical locations to encompass the symbolic meaning that place holds (Burke 2023; Baker and Welter 2020). Hence, place provides a foundation for entrepreneurial identity (Anderson, Warren, and Bensemann 2019b; Bacq, Hertel, and Lumpkin 2022), serving as a source for entrepreneurial attitudes and motivation for those aiming to address situational challenges within their local environment (Ryan et al. 2021; Kibler, Fink, et al. 2015). From the perspective of the person-in-situation approach (Shaver and Scott 1992; Gartner 1988), entrepreneurial action is a response to one’s environmental circumstances (Gielnik, Cardon, and Frese 2021), highlighting that an evolving interpretation of place is integral to entrepreneurial journeys (Mcmullen and Dimov 2013).

Place attachment significantly influences entrepreneurial motivations, strategies, and community connections, serving as both a resource (Jack and Anderson 2002; Burke 2023; Harima 2022) and a source of social legitimacy (Kibler, Fink, et al. 2015; Burke 2023), useful for enhancing resilience and interdependence with the social fabric (McKeever, Anderson, and Jack 2014). This connectedness often extends beyond business, where some entrepreneurs align economic, social, and environmental dimensions through sustainability efforts informed by community-rooted values (Sharafizad, Redmond, and Parker 2022). However, much of the existing literature focus on an structural influences, which often overlooks the fluidity of individual agency in shaping connections to place (Wigren-Kristoferson et al. 2022; Baker, Cutcher, and Ormiston 2023).

Despite considerable research interest, there remains a critical gap in understanding how temporal dynamics influence the relationship between place attachment and the entrepreneurial journey, as that the question of how this interrelatedness between entrepreneurs and places plays out over time remains unanswered (Wigren-Kristoferson et al. 2022, p. 41). Current studies predominantly employ a static lens, failing to account for how place attachment may evolve over time and how entrepreneurs’ connections with their environments develop throughout their entrepreneurial journeys (McMullen et al. 2024; McKelvie et al. 2020). Addressing this gap is crucial, as it contributes on understanding of the dynamic nature of place and how changing life experiences impact entrepreneurs' relationships with their environments (Muñoz et al. 2020; Lewicka 2011). Consequently, our study seeks to explore this relationship, characterized by evolving place-based bonds, by posing the research question: “How does place attachment unfold within an entrepreneur’s narrative?” By examining this process, we aim to provide a nuanced perspective that recognizes place attachment as a fluid and adaptive phenomenon.

To answer this question, we adopt an inductive, narrative-based approach, examining the entrepreneurial journeys —conceptualized as the process, experiences, and stages that entrepreneurs undertake when conceiving, developing, and managing entrepreneurial opportunities (Mets 2022)— among 30 entrepreneurs in retrospection (Atkinson 1998; Silverman 2021; Riessman 2008; Lieblich 1998). A retrospective view feeds the idea of the observer’s eyes, whose memories, although subjective, hold an interpretation of what they have meant for the construction of the entrepreneurial journey, turning a valuable tool for studying the psychological process of place attachment (Langley 1999; Goodwin and Goodwin 2016). This series of events navigates the relationship between entrepreneurship and place attachment through time (Mcmullen and Dimov 2013; Selden and Fletcher 2015). We analyze their experiences to identify distinct patterns of place attachment, yielding three distinct trajectories that illuminate how entrepreneurs’ connection to place change as they age and the progress through different symbolic entrepreneurial stages. By examining the dynamics of place attachment over time, our approach sheds light on the evolving psychological processes (i.e., cognitive and affective) and situational factors that guide entrepreneurial decisions.

Our findings reveal that the temporal element in place attachment is integral to understanding how entrepreneurs adapt to shifting relevant situational contexts and entrepreneurial’ life stages, underscoring the impact of temporality on entrepreneurial resilience, succession planning, and decision-making. These findings not only challenge the hegemonic existing static perspectives on place, but also emphasize the adaptive nature of place attachment, showing that entrepreneurs continually redefine their connection to place as they move through their entrepreneurial journey. This temporal lens reveals the diminishing relative influence of the physical context and collective factors over time, providing a nuanced understanding of relational dynamics. Further, through the use of eros, agape, and philia for each identified trajectory; this study offers a metaphoric representation of current narrative in relation to the most relevant events, experiences, and episodes contextualized throughout the entrepreneurial journey, informing about the mental framings of entrepreneurs (Mitchell et al. 2000; Toft-Kehler, Wennberg, and Kim 2014; Ucbasaran et al. 2010). This put emphasis on the different paradigms used to build cohesive and consistent histories with their beliefs, emotions, and current convictions (Atkinson 1998).

This study makes three key contributions to entrepreneurship research. First, the study underscores the centrality of time and adaptation in place attachment, illustrating how static analyses overlook the stable yet context-dependent dynamics of person and place dimensions (Scannell and Gifford 2010). By addressing recent calls for greater attention to time in entrepreneurial research (McMullen et al. 2024; Snihur et al. 2022; Tang et al. 2021; Lévesque and Stephan 2020), it moves beyond static perspectives to highlight the dynamic interplay between entrepreneurship, time, and place. Second, it reframes the role of place attachment in entrepreneurship as dynamic phenomenon (Baker, Cutcher, and Ormiston 2023), shaped by evolving psychological bonds and contextual shifts throughout the entrepreneurial journey. The study highlights how the factors influencing place attachment at discrete moments may lose relevance over time, offering a robust framework for understanding how place attachment shape entrepreneurial strategies and decisions differently throughout the aging process (Kimmitt et al. 2023; Johnstone and Lionais 2004; Kibler, Fink, et al. 2015). Lastly, by employing the entrepreneurial journey as a unit of analysis (Mcmullen and Dimov 2013; Mets 2022), the study identifies three evolving trajectories of place attachment that highlight the dynamic interplay between emotional and cognitive bonds. These insights reveal how temporal shifts shape decision-making, emphasizing the symbolic and practical importance of place in entrepreneurship over time (Davidsson and Gruenhagen 2021; Wood, Bakker, and Fisher 2021).

2. Theoretical background and literature review
2.1. Place attachment
Place attachment refers to the bonding between individuals and their meaningful environments (Giuliani 2003; Low and Altman 1992). Place attachment has been said to rely on social and physical features. For this study, we are going to rely on the three-dimensional framework developed by Scannell and Gifford  (2010). This framework proposes a multidimensional concept with person, psychological process, and place dimensions. The person dimension explores who forms the attachment and the extent to which it is based on individual and collective meanings. The psychological process dimension investigates how affect, cognition and behavior are expressed in the attachment. The third dimension delves into the attachment's nature, considering the place's characteristics and whether it pertains to a physical context or a social environment.

In the context of the entrepreneurship, the construct of place attachment gains significance by examining how emotional connections to meaningful environments evolve, bonds that have been found relevant for social legitimacy (Kibler, Fink, et al. 2015; Kimmitt et al. 2023) and as a valuable resource (Jack and Anderson 2002; Johnstone and Lionais 2004; Burke 2023). The person dimension becomes crucial in understanding who forms attachments to specific places and the extent to which these attachments are shaped by individual and collective meanings. Specifically, personal connections to a place are influenced by experiences such as significant milestones (Wen, Zhang, and Li 2021; Cruz and Fromm 2019) and personal growth (Kautonen, Soto-Simeone, and Kibler 2024; Cheshire, Meurk, and Woods 2013), improving business outcomes (Hallak, Brown, and Lindsay 2012; Hallak, Brown, and Lindsay 2013; Murphy, Huybrechts, and Lambrechts 2019). Thus, contributing to a stable sense of self and creating meaning through ‘experience-in-place’ (Cook and Woodman 2020; Downey, Threlkeld, and Warburton 2017).

The psychological process dimension offers insights into how the affect and cognition associated with place attachment manifest during the entrepreneurial journey. The connection to specific places holds significant implications for decision-making processes and overall entrepreneurial experiences (Dias and Silva 2021; Murphy, Huybrechts, and Lambrechts 2019). For instance, emotional bonds with significant places may influence entrepreneurs’ well-being, satisfaction, and motivations (Kautonen, Soto-Simeone, and Kibler 2024; Grube and Storr 2018; Orel, Lukes, and Zouhar 2024). The cognitive aspects, including memories and meaning associated with places, may play a crucial role in strategy formulation (Murphy, Huybrechts, and Lambrechts 2019; Duarte Alonso and Kiat Kok 2021), identifying opportunities (Dias et al. 2021; Parkinson et al. 2020), navigating challenges (Bhanye 2023), and creating a sense of purpose (Cruz and Fromm 2019; Hsu, Chao, and Chao 2021; Kaesehage et al. 2019). 

Finally, the relevance of the place dimension in place attachment in the context of the entrepreneurial journey, especially as entrepreneurs age, is multifaceted. The entrepreneurial environment, whether a specific workplace (Tchuinou Tchouwo and Saives 2020; Orel, Lukes, and Zouhar 2024), neighborhood (Parkinson et al. 2020; Ösgård and Spierings 2021), town/city (Hsu, Chao, and Chao 2021; Anderson, Warren, and Bensemann 2019a), or region (Grube and Storr 2018), becomes a crucial aspect influencing entrepreneurial decisions (Gashi Nulleshi and Tillmar 2022; Downey, Threlkeld, and Warburton 2017) but also symbols of distinctiveness (Pahnke and Welter 2019; Bhanye 2023). The social and physical levels of place attachment play distinct roles, impacting the strength and nature of entrepreneurs’ bonds to their meaningful environments (Korsgaard, Müller, and Tanvig 2015). Socially, attachment may stem from interpersonal interactions within the entrepreneurial community, fostering a sense of belonging (Cruz and Fromm 2019) and shared identity (Bhanye 2023; Kibler, Fink, et al. 2015). On the other hand, the physical dimension is vital as entrepreneurs develop connections to specific physical settings that provide resources and amenities supporting their goals (McKeever, Jack, and Anderson 2015; Parkinson et al. 2020). 

2.2. The role of temporal dynamic in place attachment
Time is not merely a background element but an active component of entrepreneurial activity, as entrepreneurship unfolds as a process rather than a single event (Dimov 2011; Tumasjan, Welpe, and Spörrle 2013; Lévesque and Stephan 2020). Incorporating temporality into entrepreneurship highlights its iterative nature, where phases like ideation, adaptation, growth, and exit planning are shaped by past experiences, immediate needs in the present context, and future aspirations (Korsgaard, Müller, and Tanvig 2015; Lévesque and Minniti 2006; Zhao et al. 2021). Similarly, place attachment evolves over time, developing gradually as entrepreneurs interact with their environments (Hay 1998; Manzo 2005).

The scrutiny of how entrepreneurs create and develop place attachment underscores a subjective nature of time perception (Baker, Cutcher, and Ormiston 2023), as individuals continuously reinterpret their external world through evolving mental representations  (Mitchell et al. 2000; Toft-Kehler, Wennberg, and Kim 2014; Ucbasaran et al. 2010). According to Shane (2012), the entrepreneurial process as a whole is not the result of pure rationality (p. 14). Thus, adopting a dynamic perspective of time—influenced by the entrepreneur's individual perception  (Lewis et al. 2024; Lichtenstein et al. 2007; Moroz and Hindle 2012)— allows for a deeper understanding of how place attachment progresses. This interpretative time-perspective does not necessarily align with purely rational frameworks (Zimbardo and Boyd 2008; Wood, Bakker, and Fisher 2021; Tang et al. 2021) but instead recognizes that decision-making and strategies are informed by accumulated experiences across multiple ventures and over different stages in the entrepreneurial process (Davidsson and Gruenhagen 2021; Stuart and Abetti 1990; Morris et al. 2012). 

Entrepreneurship is inherently embedded in physical, social, and individual mental elements within the space around and within the entrepreneur (Mets 2022; Sørensen, Heidemann Lassen, and Hinson 2007). Hence, the relative importance of places, manifested through emotional bonds, seems to be a crucial element for understanding different paths pursued throughout the entrepreneurial journey (Kimmitt et al. 2023; Johnstone and Lionais 2004). Ultimately, entrepreneurial opportunities (Fletcher 2006; Ramoglou and Tsang 2016; Suddaby, Bruton, and Si 2015) and organizations are social constructions (Whetten and Mackey 2002; Aldrich and Martinez 2003) that are developed in multi-dimensional interactions (Chell 2008), and so the evolving exploration of place attachment requires emphasizing on time-varying, feedback-based, and iterative conception of time (Baker, Cutcher, and Ormiston 2023).

2.3. Entrepreneurial Journey as a temporal construct
The entrepreneurial journey captures the temporal trajectory of the entrepreneurial process (Wood, Bakker, and Fisher 2021; Mcmullen and Dimov 2013), tracing the non-linear and subjective evolution of entrepreneurial endeavors (Mets 2022). This construct allows for a deeper understanding of how entrepreneurs construct meaning through storytelling over time and in retrospective ways and acknowledges the complexity and subjectivity inherent in decision-making across different life stages and ventures (Selden and Fletcher 2015). 

Distinct from the start-up’s journey, the entrepreneurial journey reflects the personal development of the entrepreneur over time (Mets 2022). For example, an entrepreneur’s journey does not end if they exit a venture; rather, accumulated knowledge and experience from prior ventures continue to influence future pursuits (Selden and Fletcher 2015). This ongoing journey incorporates past achievements, current challenges, and future ambitions, with affective and cognitive processes heavily shaping motivations and decisions. This distinction is particularly relevant for senior entrepreneurs, whose prior experiences and accumulated knowledge shape their ongoing entrepreneurial endeavors, place attachment, and overall trajectory. 

While recent studies (Lévesque and Stephan 2020; Lewis et al. 2024; Wood, Bakker, and Fisher 2021) have critiqued the predominant view of time using static perspectives by categorizing entrepreneurs into categories such as young or senior, through the exploration of the entrepreneurial journey, it is possible to gain insights not only about the evolution of entrepreneurial activities undertaken as entrepreneurs advance in age, but the dynamic related to potential societal benefits or challenges associated with this aging (Cucculelli et al. 2023; Biron and St-Jean 2023). Thus, reach a deeper exploration of the subjective, contextual, and temporal dimensions of place attachment, paving the way for exploring “How does place attachment unfold within an entrepreneur’s narrative?”

3. Methods
A qualitative method was selected due to its capacity to explore the meanings, experiences, and perspectives of participants using an inductive logic (Silverman 2021; Silverman and Marvasti 2008). In line with this, our study adopts a narrative approach, allowing for the capture of unique interpretations and the contextualization of individual experiences considering social, cultural, and historical factors. This method emphasizes the agency of individuals as they curate and organize their personal stories (Hindle 2004; Suddaby, Bruton, and Si 2015). To align with the study's aims, we let each entrepreneur decide when their entrepreneurial journey began (Mcmullen and Dimov 2013), narrating their experiences across their entrepreneurial ages freely, reflecting on their field experiences or self-employment (Lieblich 1998). Unlike Selden and Fletcher (2015), who operationalized the entrepreneurial journey through critical events, we encouraged entrepreneurs to categorize their journey into meaningful events.
The core of our analysis is based on the life story interview technique (Gubrium and Holstein 2002), previously used in entrepreneurship research (e.g., Yitshaki and Kropp 2016). The life story interview enables a deep understanding of an individual’s experiences, defined as the story a person chooses to tell about their life (Atkinson 1998). It allows participants to narrate their entrepreneurial journeys in their own words, revealing the significance they attribute to various events in their process. Personal stories in life interviews serve important psychological and sociological functions by reflecting subjective sense-making (Atkinson 1998).
This method is well-suited for exploring theoretical development, particularly in contexts where existing knowledge is limited or fragmented (Lieblich 1998). By facilitating the emergence of themes and patterns from the narratives of respondents (Strauss & Corbin, 1994), the life story approach provides insights into how entrepreneurs integrate past experiences with present circumstances and future goals (McKenzie 2005; Rae 2005). The coherence in their storytelling reveals how they interpret and derive meaning from their actions, decisions, and challenges throughout their journey (Navis & Glynn, 2011). Thus, allows for the identification of patterns enriching our understanding of the complex interplay between individuals and their socio-spatial contexts (Atkinson 1998).

3.1. Research context and background
The study was motivated by group discussions of the research team about elderly entrepreneurs trying to maintain legitimacy in the labor market and a society that considers seniors an obsolete group. One of the key features defining the current senior generation is their unique experience of significant global transformations since birth, which sets them apart from their predecessors. Technological advancements like television, the moon landing, and the internet have drastically shaped their world, making their knowledge and achievements often overlooked and undervalued in today’s rapidly changing society.

This paradox is evident as life expectancy increases due to advances in biotechnology and medicine. Yet, individuals are increasingly considered obsolete at younger ages, with some industries letting people go before they reach 50. This leaves successful individuals in a challenging position, seeking opportunities that match their skills and expectations, with at least 15 years left to work before retirement. In this scenario, entrepreneurship emerges as a critical solution, allowing those forced into early retirement to remain relevant, generate income, and offset the challenges of struggling pension systems worldwide. To navigate these contingencies, senior entrepreneurs must grapple with evolving dynamics of place attachment, which unfold uniquely within their entrepreneurial narratives and across their journeys.

3.2. Fieldwork strategy
The fieldwork strategy was designed on a structure of several sections where information about individuals’ backgrounds in the entrepreneurial journey could be centered on places with a life-course perspective. Further, in concordance with the tenets of life story research (Atkinson 1998), interviews were preceded by asking participants to conduct an exercise based on an analogy. Interviewers were asked to imagine the entrepreneurial life of the participants as a train, with each train station symbolizing a significant milestone. The primary objective was to explore the transition process from one station to another and determine whether these milestones influenced a change in their sense of place. As outlined in the methodology (Atkinson 1998; Gubrium and Holstein 2002), participants were requested to define from 3 to 7 train stations.

Throughout the interviews, participants were encouraged to envision themselves starting their train journey and to focus on the path between one train station and the next, representing the changes made between accomplishing one milestone and the next. The initial station corresponded to the start of entrepreneurial life. In contrast, the subsequent stations reflected a temporal progression in the entrepreneur’s life until reaching the future perspectives on their relationship with entrepreneurship. Each interviewee was also asked to name and briefly describe each station in their journey. In addition, questions for each trajectory between stations revolved around three elements: the high point, the low point, and the inflection point, with particular emphasis on the affective and cognitive processes they experienced. The underlying logic of this approach was to delve into the dynamic and transformative aspects of their experiences throughout their entrepreneurial journey. The prior allowed the interviewee to elaborate, while the research team only intervened when necessary.

Before the interview day, participants were reminded about the study’s aim in simple terms and definitions of key concepts related to the research. This method aimed to shed light on the pivotal moments and shifts that shaped their entrepreneurial journey, providing valuable insights into their overall experiences and development as entrepreneurs.

3.3. Data collection
Data collection commenced by identifying suitable subjects who could effectively capture the essence of the research’s aim. To mitigate sampling bias, specific characteristics and profiles were sought, ensuring the inclusion of core elements relevant to the pillars of this research. Broad reference terms such as “aging people,” “entrepreneurs,” “established entrepreneurial ventures,” “experience,” and “place dynamics” served to guide the thematic orientation of our search. The fieldwork did not pursue any specific database or source for data collection; instead, specific criteria were defined: participants had to be active entrepreneurs aged 50 or older, ideally having an entrepreneurial journey that started more than ten years ago. Consequently, although the interviewees possessed diverse backgrounds, experiences, and histories, they shared core features pertinent to the aim of this study (Van Burg et al. 2020). The main attributes of our sample are shown in Table 1.

· Table 1 about here -

The interviews were conducted during August and September 2023. All interviews were conducted in Spanish and ranged from 42 to 150 minutes, averaging 73 minutes. The interviews were conducted depending on the interviewee’s needs, so some were conducted face-to-face, others through videoconferences, and a small number through audio calls. All interviews were recorded with the corresponding authorization of the interviewees and subsequently went through a transcription process to facilitate their analysis. 

3.4. Data analysis
Given our interest in place attachment throughout the entrepreneurial journey, we employed thematic narrative analysis to explore the content and key themes in entrepreneurs’ narratives (Riessman 2008; Lieblich 1998). This approach allowed us to examine how individuals construct meaning and organize their experiences around place and entrepreneurial activity, drawing on the tripartite framework of place attachment proposed by Scannell and Gifford (2010). While narrative analysis traditionally focuses on the structure and coherence of stories, thematic narrative analysis emphasizes identifying recurring themes and patterns across narratives, balancing individual subjectivity with shared experiences (Clandinin and Connelly 2000; Patton 2014).

The research began with an initial screening conducted alongside data collection. Periodic discussions among the research team facilitated reflection on early findings, enabling iterative refinement of the themes and subthemes emerging from the data (Braun and Clarke 2006). These discussions provided opportunities to identify preliminary patterns and generate hypotheses about how entrepreneurs construct meaning to place across different stages of their entrepreneurial journeys. Initial open coding was applied to segment the data into manageable units, allowing for a more systematic exploration of recurring elements (Cassell and Symon 2012). This process was informed by pattern analysis (Patton 2014; Patton 1987), emphasizing the identification of consistent motifs and variances across narratives while maintaining a constant comparison of themes both within and across cases.

Consistent with the procedures of inductive research (Langley 1999; Silverman and Marvasti 2008), our approach combined bottom-up exploration with theoretical guidance. Coding was initially inductive, with themes emerging directly from the narratives, but transitioned to a deductive phase informed by Scannell and Gifford’s (2010) framework, which categorizes place attachment into person, process, and place dimensions (Graebner, Martin, and Roundy 2012). This deductive phase allowed us to situate individual narratives within a broader theoretical context, exploring how personal identity, emotional bonds, and physical settings intersect within entrepreneurial journeys. Narrative coherence and disruptions were also examined, revealing moments of significant transformation or tension in entrepreneurs’ relationships with place (Riessman 2008).

To trace the evolving process of place attachment over time, we conducted a longitudinal comparative analysis. This involved contrasting narratives from participants at different career stages, capturing shifts in their experiences, challenges, and place-related meanings. The life story approach was instrumental here, as it enabled us to capture temporal dynamics and the unfolding nature of place attachment (Atkinson 1998; Lieblich 1998). By comparing narratives across the beginning, intermediate, and current stages of entrepreneurial journey, we identified patterns of continuity and change in entrepreneurs' attachment to place.

4. Findings
4.1. Patterns of entrepreneurship attachment 
Our findings are organized around three distinct entrepreneur profiles that delineate the depth of their connection to ongoing entrepreneurial ventures at their present age (see Table 2): (1) individuals steadfastly tethered to their pursuits closely, envisioning their entrepreneurial journey persisting until their final moments; (2) entrepreneurs who sustain fervent ties to entrepreneurship while intricately involving their significant others (family, friends, partners) as integral components of their journey; (3) those whose attachment levels have diminished, anticipating the transfer of their entrepreneurial venture to the highest bidder for maximum financial gain or simply closure. 

The primary differentiation between the first group and the second is that the former cultivates an intimate close relationship with entrepreneurship while both remain active bonds. In contrast, the latter maintains an open and adaptable link. In the first group, the start-up’s journeys would not exist without the entrepreneur’s personal journey. As E24 put it, “This business is my dream, but my children need to find theirs,” illustrating their deeply personal connection to their venture while acknowledging their children’s independence. In the second group, the start-up’s journey can extend beyond the entrepreneur’s personal realm. In this group, the responsibility to continue the start-up’s journey is someone known and valuable for the founder entrepreneur, as reflected in the statement, “If my kids take over, great!” (E2), where the entrepreneur envisions their venture continuing through a family member. In the third group, it can be anyone or no one. E9 captured this detachment succinctly, stating, “I’ve been talking about succession for about three years now [...] my husband is already 71, and I’ll be 65 soon [...] I’m not going to do anything anymore”, emphasizing their readiness to step away entirely and let the business take its course without personal involvement. It is important to emphasize that the connections between entrepreneurs and entrepreneurship for each profile involve not only the venture itself, but also everything meaningful related to it, echoing the place in broad terms (Scannell and Gifford 2010).

Our examination yields distinct entrepreneur profiles, categorized as first-order conditions, reflecting the varying degrees of attachment to entrepreneurship. Tracks 1 and 2 signify an active connection, with entrepreneurs either tenaciously devoted to their pursuits (Track 1) or maintaining fervent ties to entrepreneurship while actively involving significant others in their journey (Track 2). In contrast, entrepreneurs on Track 3 showcase detachment, anticipating indifference to what would happen with their venture(s). Transitioning to second-order conditions, we explore the relational properties, distinguishing between open and closed dynamics. Entrepreneurs in Track 1 conceive their ventures as part of their life and a career path they have intentionally chosen. Having made this choice, they are likely to encourage others to carve their own path, thereby avoiding imposing potentially unwanted burdens on others. Entrepreneurs on Track 2 envision entrepreneurship as a relay race, where relative others play a crucial role in sustaining ventures, caring for them, and maintaining their identity in a manner akin to the founder. Entrepreneurs in Track 3, being detached to entrepreneurship, remain indifferent from this dynamic of interconnection, leaving both options open. This dual framework, encompassing both the nature of attachment and the relational properties, provides a comprehensive understanding of how entrepreneurs engage with entrepreneurship, from individualized and active connections to more open and shared approaches, ultimately conferring the antecedents to explore across different profiles of the evolution of the entrepreneurial journey as entrepreneurs age.

· Table 2 about here –

4.2. Entrepreneur and place attachment: Dimensional stability
We observed that the person dimension of place attachment takes center stage in the entrepreneurial journey (see Table 3). Entrepreneurs often develop bonds primarily on an individual level, rather than through collective affiliations, underscoring the deeply personal nature of their experiences. For instance, E18 reflects on her connection to her business, stating, “It wasn’t my first choice, but it became meaningful when I saw how it saved lives.” This illustrates a personal evolution of meaning, where attachment extends beyond the business itself to what it represents on a profoundly individual level—saving lives and making a meaningful contribution. Furthermore, E18’s statement, “After my divorce, I focused all my energy on the veterinary,” reveals how entrepreneurship can serve as a personal refuge during life transitions. Her aspiration, “I hope my son will take over, but if not, that’s okay. I just want the business to thrive,” further emphasizes the personal bond she has cultivated with her business, illustrating how entrepreneurs weave their ventures into the very fabric of their personal narratives.

Numerous other narratives reinforce this observation (e.g., E6, E7, E11, E13, E18), as seen in statements like “I left with 300 dollars in my pocket to survive or survive. I wasn't going to die, but I never considered going back to Chile if things went wrong. I had nothing to return to in Chile. So, for me, it was an experience of 'I win or I win'” (E2). This quote highlights an individual’s unwavering commitment to success, driven by an inner determination and the absence of a fallback plan. The focus here is on the entrepreneur’s personal experience, revealing a profound attachment to their own resolve despite uncertainties. As E2 progresses, he states, “Now, with what I have, my technology allows me to live well. [...] An idea came up with a friend, and we got into a food business. [...] Do I need it? No, but I do want to do it.” This reflects a personal desire for entrepreneurship not rooted in necessity, but in individual passion and ambition. The entrepreneur's attachment to their venture is propelled by the pursuit of self-fulfillment. Another example comes from E29, who expressed, "I didn’t want my dad to interfere because the plants I was going to set up were mine. I told him that if we didn’t sign a clear agreement, I wasn’t going to invest." This reveals a strong need for control and independence, with the entrepreneur placing significant importance on ownership and the clarity of agreements, reinforcing an internal attachment to doing things their own way. In more advanced stages, he further elaborates: "I saw that I had the ability and wanted to do it. [...] If I were doing it for myself, I would do more. I would optimize resources better and wouldn’t be worried about the schedule; I would be focused on producing. I was really, really into it." This again underscores the idea that the individual’s attachment to their work is fueled by personal passion and ability, suggesting that when working solely for personal goals, the entrepreneur’s drive and dedication intensify.

These examples suggest that the relationship between the entrepreneur and their venture is intricately tied to individual journeys, where attachment arises from personal milestones, realizations, and growth experiences. This individualized form of attachment highlights the non-extendible nature of the bond, implying that each entrepreneur forges a distinctive path shaped by their unique life history. Unlike collective attachments, which often emphasize shared experiences or communal identity, individual attachments are singular and deeply rooted in personal narratives. The entrepreneurial journey, therefore, emerges as a highly personalized process, where the entrepreneur’s connection to specific places is shaped by their life trajectory and the evolving story of their ventures. This aligns with the notion that place attachment is strongly rooted in individual experiences and each person’s distinctive entrepreneurial journey (Sørensen, Heidemann Lassen, and Hinson 2007; Mets 2022).

In the context of the place dimension of place attachment, our findings reveal that entrepreneurs primarily develop bonds with the social environment, while the relevance of physical spaces appears secondary and instrumental. This suggests that, in entrepreneurship, physical dimensions serve as a means to achieve goals rather than as the focal point of attachment. For instance, E25 reflects: “When I moved to the new property, I felt great satisfaction in achieving something more stable. I wanted the clinic to be beautiful, not just for the clients, but because it was important to me that the place reflected how I felt about my work.” While this statement acknowledges the aesthetic and symbolic value of physical space, the attachment is deeply tied to the entrepreneur’s identity and values, rather than the space itself.

Conversely, the social dimension consistently emerges as a pivotal factor in shaping meaningful interactions and guiding decisions throughout the entrepreneurial journey. E16 illustrates this point, stating: “I partnered with new investors [...] They put in a considerable amount [...] But at the same time, there was a lot of concern about building a good relationship and trust with them, because without that, it doesn’t work.” Here, trust and relational dynamics outweigh mere financial stakes, framing the entrepreneur’s attachment to their venture through the lens of social connections. Relationships with investors, collaborators, and stakeholders become the foundation for decision-making, emphasizing the primacy of social ties in the entrepreneurial process.

Our findings align with the emphasis on the social aspect of place attachment in existing literature. According to research by Hidalgo and Hernández (2001), place attachment is often more significant at the social level than the physical level, with social ties, belongingness, and familiarity with fellow members being key components. Therefore, our observations highlight the pivotal role of the social environment, fostering a sense of belonging and shared identity among entrepreneurs, ultimately guiding their decisions and shaping their entrepreneurial experiences.

While these insights illuminate the dynamics of place attachment, they do not comprehensively capture the evolution of the entrepreneurial journey or the role of aging. Instead, they emphasize the most distinctive aspects of place attachment in the entrepreneurial context: the predominance of the social environment and the instrumental role of physical spaces. To better understand how the entrepreneurial journey evolves, we turn to the psychological dimension, which emerges as critical in tracking changes over time.

The psychological dimension offers a window into how entrepreneurs’ bonds evolve through cognitive and affective processes, particularly as they age. By focusing on this dimension, we explore how milestones, personal growth, and life transitions influence the relationship between entrepreneurs and their ventures, adding a temporal depth to the understanding of place attachment. This shift provides a nuanced perspective on the complex interplay of aging, entrepreneurship, and the multifaceted nature of place attachment.

· Table 3 about here –

4.3. Trajectories of place attachment in entrepreneurship
Table 4 provides an overview of the three identified trajectories of place attachment in the relationship between entrepreneurship and aging. How we interpret these trajectories allows us to analogize them similarly as the three different forms of love named eros, agape, and philia. While these ancient Greek terms may not precisely encapsulate the complexities of place attachment in the relationship between entrepreneurship and temporal dynamics, they serve as conceptual anchors, offering a way to understand and communicate the emotional and cognitive dimensions that entrepreneurs experience as they age and navigate the various stages of their ventures. 

· Table 4 about here -

Eros is often associated with passionate, intense, and initial feelings, resembling the strong affective place attachment seen in the early stages of the venture. As the business progresses, this emotional attachment tends to diminish, aligning with the later stages when cognitive place attachment becomes more prominent. Entrepreneurs initially experience a strong emotional connection (eros) to their ventures. Still, as the business matures, this emotional attachment diminishes, giving way to a more cognitive evaluation of the business, its prospects, and its role in their lives. It’s a trajectory of shifting priorities and a gradual shift in attachment from emotional to more analytical. Agape represents selfless, enduring love. In the context of entrepreneurship, this trajectory might be akin to an entrepreneur who wants to pass down the legacy of the business to their close ones. The shift from cognitive to affective-driven stimuli echoes the transformation from a focus on legacy and succession to a more emotionally-driven attachment to the business. In this trajectory, entrepreneurs focus on passing down the legacy of their business to their close ones, seeking to maintain the venture’s continuity beyond their direct involvement. Initially, cognitive attachment is strong, reflecting strategic planning for succession. As they age, the emotional (affective) attachment takes precedence, emphasizing the sentimental and personal value of the business legacy. Philia is often associated with friendship, camaraderie, and balanced affection. This trajectory reflects a more balanced approach where the entrepreneur has a blend of affective and cognitive place attachment, neither overly attached nor detached from the venture. Entrepreneurs in this trajectory exhibit a balanced level of attachment, neither strongly emotional nor detached. They have a combination of affective and cognitive place attachment, reflecting a healthy and sustainable relationship with their ventures as they age. They retain a sense of connection and importance with the business, albeit without extreme emotional or cognitive dominance. Table 5 illustrates supporting examples about each trajectory.

· Table 5 about here –

Eros Trajectory
Entrepreneurial attachment evolves dynamically over time, characterized predominantly by affective processes (see Figure 1). Eros trajectory encapsulates this evolution, demonstrating how entrepreneurs transition from emotionally charged beginnings to pragmatic and deeply personal cognitive-driven bonds with their ventures. E23’s story epitomizes this path, marked by passion, resilience, and steadfast independence.

Eros trajectory begins with affective attachment, where emotions like passion and joy dominate entrepreneurs' connection to their ventures. For E23, entrepreneurship was an opportunity to transform her surroundings and identity. At just 19, she repurposed her home in Santa Rosa de Cabal, Colombia, into a preschool to care for her son and assert control over her destiny: "I didn’t want to sell my time to anyone else. I looked at my house and thought, ‘This place has so much potential. I have so much potential. What can I create here?’" Her preschool became a canvas for her aspirations, blending her roles as a caregiver, educator, and entrepreneur. Similarly, other interviewees described the emotional pull of their ventures. E4 recalled how their love for cooking, instilled by their mother, inspired their entrepreneurial efforts: "And since I was seven years old, my mother taught me to cook. I began to love cooking. I love it, and I love cooking." In these early stages, entrepreneurship is less about strategy and more about personal fulfillment and joy. For E1, knitting began as a hobby before evolving into a business:" I sold the little bags for the sachets… But it wasn’t anything big; they were small sales as if to complement and spend time." The emotional attachment entrepreneurs develop in this phase is a key driver, shaping their initial connection to their ventures.

As ventures grow, the Eros trajectory shifts toward a balance between affective and cognitive processes. Entrepreneurs begin to navigate the complexities of running a business, transitioning from passion-driven endeavors to strategic, purpose-driven enterprises. For E23, managing her preschool required her to adopt a pragmatic approach: "Running a preschool requires more than love for children; it demands leadership, financial skills, and problem-solving." She innovated by offering transportation services and community-focused programs, blending her emotional attachment to education with strategic decisions. Likewise, E1 described overcoming countless obstacles during this phase: "I fell a thousand times, but I could get up again… I made a hundred mistakes in the first year, but I got up 101 times." Other entrepreneurs, like E2, showcased adaptability and resilience by leveraging past experiences to rebuild after setbacks. In E2’s case, international travel and diverse professional experiences fortified their confidence and capability as an entrepreneur. This middle phase reveals how affective bonds with ventures become intertwined with the cognitive processes necessary for sustainability and growth.

In the later stages of the Eros trajectory, cognitive processes dominate, cementing a pragmatic yet deeply personal bond between entrepreneurs and their ventures. For E23, this attachment was defined by independence and a refusal to relinquish control: "My preschool was everything to me. It wasn’t just a business; it was where I built my life and raised my children." Even after closing her preschool, E23 channeled her resilience into new ventures, including a flower shop and embroidery business. Her entrepreneurial spirit remained undeterred, driven by a need to create and maintain autonomy: "To sell something, you must love it first. If you’re not passionate about what you do, you won’t succeed." E23’s story exemplifies the individualistic and possessive bond characteristic of this stage. Entrepreneurs no longer see their ventures solely as businesses but as extensions of their identity. This attachment endures into later life, as E23 shared: "Entrepreneurship is my life’s motor. It’s not just what I do; it’s who I am." Similarly, other interviewees echoed this sentiment, highlighting how entrepreneurship allows them to stay active and purposeful. E19 described their unwavering commitment: "I think that if you remain inactive, you die. I don’t want to die until I’m 110 years old."

Eros trajectory illustrates how entrepreneurs’ attachment to their ventures evolves over time. Beginning with an intense emotional connection, it transitions into a balanced interplay of passion and strategy, ultimately culminating in a deeply personal and pragmatic bond. E23’s journey reflects this evolution, offering a vivid and empirically grounded narrative of entrepreneurial place attachment.

· Figure 1 about here -

Agape trajectory
In this path, unlike the prior, the initial stages are characterized by an entrepreneur’s place attachment dominated by cognitive processes, where the entrepreneur sees entrepreneurship mainly as a means to an end (see Figure 2). E8's entrepreneurial journey illustrates the Agape trajectory, showcasing a shift from cognitive-driven motivations to a profound affective attachment that integrates personal ambition, familial bonds, and community impact. Born in Los Ángeles, Chile, E8 grew up in a humble farming family, where his father’s work ethic and dedication left a lasting impression. These formative experiences set the stage for his entrepreneurial path, which evolved through distinct stages of development.

E8’s early ventures were grounded in cognitive processes, as he approached entrepreneurship as a rational solution to achieve independence and economic stability. Reflecting on his journey, E8 remarked, “I always wanted to be independent... I worked as a dependent in industries, where I gained experience in production, manufacturing, and the industrial process. This allowed me to become independent with cultural capital on the subject.” These experiences equipped him with technical expertise and strategic vision, laying the groundwork for his entrepreneurial pursuits. His first significant venture, a rural electrification project, was emblematic of this stage. Methodically, E8 researched the feasibility of establishing a pole factory in Los Ángeles, even consulting academic institutions for guidance. This phase was characterized by a focus on practical problem-solving and resource management, as E8 sought to address the logistical challenges of electrifying remote areas. Similarly, E6 described his motivation as rooted in an ethical commitment to creating value without coercion, stating, “[Entrepreneurship] gives me a moral tranquility, an ethical tranquility rather, in the sense that it is not an imposition on the community… it is real, it is real.” This notion resonates with E8’s early commitment, where technical expertise formed the backbone of his entrepreneurial endeavors.

As E8’s projects matured, his relationship with his ventures began to transcend purely cognitive motivations. Witnessing the tangible impact of his work on rural communities triggered a shift toward affective attachment. Reflecting on these moments, he shared, “One of the most surprising and pleasant things is seeing the joy of humble people when you turned on the light... it was such a big advance; I enjoyed it.” E5 also shared similar sentiments about the fulfillment derived from entrepreneurship: “I would go to bed, for example, at midnight, I would leave a worker producing, and a little while later I had already fallen asleep... but after that, it was very difficult for me to go back to bed because even I was enthusiastic about the process.” These experiences fostered an emotional connection to the people he served, marking a turning point in his entrepreneurial journey. The collaborative nature of his projects deepened this affective bond. E8 emphasized the importance of community involvement, stating, “I would bring communities together, explaining how the projects worked... it was always a collective effort.” The electrification of rural homes not only symbolized progress but also strengthened social ties, intertwining the physical and social dimensions of place attachment. 

As E8’s ventures flourished, his focus shifted to sustaining his entrepreneurial legacy through familial and communal bonds. His attachment to his work became less about individual achievement and more about creating a shared future. He explained, “I have quite a few businesses running, but I am not interested in continuing with new ventures. I want to leave it to the next generations [my children] and support them as much as possible.” This perspective underscores his desire to step back from day-to-day operations, transitioning into a mentoring role for his family. E8’s aspirations extended beyond business success. He prioritized spending time with his loved ones, expressing, “I want to enjoy my grandchildren... my family, my marriage, my children.” E7’s reflection on the motivation for entrepreneurship also resonates with E8’s journey: “I realized that I started earning a lot more money than I was earning before. And I had a responsibility… that gave me all those freedoms.” While initially motivated by financial freedom, E7’s attachment to entrepreneurship extended beyond financial gain, mirroring the shift E8 experienced toward emotional and communal bonds as his business grew. This sentiment reflects a broader affective attachment, where entrepreneurship serves as a conduit for nurturing personal and familial relationships while continuing to impact the community.

E8’s entrepreneurial journey highlights the dynamic interplay between cognitive and affective processes in place attachment. Initially driven by strategic thinking and technical expertise, his ventures evolved into a platform for emotional and communal engagement. This transition illustrates how entrepreneurship can transcend individual ambitions, creating enduring social and emotional connections that resonate across generations. The Agape trajectory embodied by E8 offers valuable insights into the multifaceted nature of entrepreneurial bonds. It underscores how entrepreneurship can integrate personal goals with broader social and familial dimensions, enriching both the entrepreneur’s life and the communities they serve.

· Figure 2 about here -

Philia trajectory
This path is mainly characterized by two key facts (see Figure 3). First, the affective and cognitive processes of the link between the entrepreneur and the venture are balanced, with one process not dominating over the other. Entrepreneurial journeys often reflect a dynamic interplay between affective and cognitive processes, with the relationship between the entrepreneur and their venture evolving over time. This trajectory, exemplified by E25's story, captures the transition from balanced attachment to eventual detachment as personal priorities shift and life circumstances unfold.

E25's journey began with a robust attachment to her venture, driven by a harmonious blend of emotional dedication and strategic intent. Her passion for veterinary medicine was deeply personal, stemming from a desire to prove her independence: “I wanted to prove to my father that I could, that I would have something of my own.” This emotional motivation was complemented by her strategic approach, informed by her university experiences in veterinary clinics, which helped her navigate the operational challenges of starting her practice. The early days were marked by significant struggles but also by determination. As E25 recalled, “In the beginning, it was hard, hard, hard… I was very alone, working by myself all day, and sometimes nobody came in—nobody, for two or three days. I would stare at the ceiling, feeling desperate… but it was tough, really tough.” This stage showcases the resilience born from a balance between emotional investment and cognitive problem-solving, allowing her to endure the uncertainties of entrepreneurship. Other entrepreneurs echoed similar sentiments during this phase. For instance, E9 described the mix of enthusiasm and hardship as “happy sorrow,” where the joy of personal growth coexisted with the pains of navigating an unfamiliar journey. Similarly, E14 shared how setbacks like losing money in a property auction did not deter him: “That was no obstacle for me to keep insisting. I gathered money again and bought a field here in the town of Negrete.”

As her business stabilized, E25’s attachment evolved. While her love for veterinary medicine and pride in her accomplishments persisted, the growing demands of the clinic began to shift her perspective. This phase was defined by increasing organizational control and a pragmatic focus on growth. A pivotal moment came when her husband encouraged her to purchase a property for her clinic, marking a step toward autonomy and security: “My husband encouraged me to make a change… to become independent, even with a property of my own.” This change allowed her to expand operations and delegate tasks, leading to increased efficiency. As she noted, “I hired more people; I had two more veterinarians. So, I was doing well… my business improved a lot and became more organized.” However, even as she managed growth, E25 began to recognize the sacrifices her entrepreneurial life had required, particularly in her personal life. Similar reflections were common among other entrepreneurs in this phase. E11 described how his motivations shifted from building a future for his daughters to reclaiming personal time: “Once they both finish college, I tell my wife, ‘Now you have to let go of the accelerator and think about yourself.’” Likewise, E14 shared how familial responsibilities and personal sacrifices drove a reevaluation of his priorities: “My oldest son said to me one day, ‘Dad… all you know is about nails and cows.’ That hurt me… I decided to sell the dairy.”

In the final stage of the Philia trajectory, E25 reached a point of detachment, characterized by a desire to step back from daily management while ensuring the continuity of her clinic. This detachment was not a lack of care but rather a pragmatic recognition of the need to prioritize other aspects of her life. “I think I’m closer to retirement… because you sacrifice things… like a life with a partner, since I… sacrificed for my business,” she reflected. Her vision for the future was one of shared responsibility and sustained growth, achieved by transferring management to others while maintaining a limited role: “I want to pass the clinic on to them, to rent it to them and let them take it further… I see myself operating until I’m 80 years old, but I want to step back from managing everything.” This stage embodies the entrepreneur’s transition from active attachment to a legacy-oriented perspective, balancing pride in past achievements with a focus on reclaiming personal fulfillment. Other entrepreneurs similarly grappled with the realities of detachment. E12 reflected on the challenges of succession planning, emphasizing the difficulty of finding someone who could meet the multifaceted demands of management: “For us, an administrator was not just a desk administrator.” Meanwhile, E14 expressed satisfaction with his entrepreneurial journey but chose not to involve his children in the business: “I preferred that they stay in college… I don’t expect any of them to continue in the hardware store.”

E25’s journey, along with those of her peers, illustrates the Philia trajectory—a progression from balanced attachment to diminishing importance and eventual detachment. This trajectory highlights how entrepreneurs navigate the interplay of affective and cognitive processes, adapting their relationships with their ventures as life priorities and circumstances change. By examining this evolution, we gain insights into the nuanced ways in which entrepreneurs balance personal fulfillment with the enduring legacies of their ventures.

· Figure 3 about here -

5. Discussion and implications
Embarking on this study, we aim to answer “How does place attachment unfold within an entrepreneur’s narrative?”, and our findings unveiled significant shifts in the dynamics of place attachment—both cognitive and affective—as entrepreneurs navigate the different stages of their entrepreneurial process. These revelations are intricately tied to their decision-making processes, influencing leadership choices and shaping future business projections (see table 6).

· Table 6 about here -

Underscoring the critical importance of adopting a dynamic perspective on entrepreneurship to glean nuanced insights into the entrepreneurial process and its temporal evolution. A developmental approach to temporality becomes indispensable in showcasing how temporal dynamics induce changes in entrepreneurs and potentially resonates throughout society. Every entrepreneurial endeavor is inherently influenced by time (Shepherd et al. 2019; Lewis et al. 2024; Lichtenstein et al. 2007), as are entrepreneurial opportunities (McMullen et al. 2024; Tumasjan, Welpe, and Spörrle 2013). Hence, dismissing the temporal challenges entrepreneurs face is an oversimplification (Tang et al. 2021; Wood, Bakker, and Fisher 2021). Our observations reveal significant fluctuations throughout the entrepreneurial journey, challenging a static view of time that categorizes entrepreneurs into fixed age groups like young or senior since these categorizations fail to capture the dynamic and evolving nature of the entrepreneurial journey and how the entrepreneurial framing changes as individuals’ age (Snihur et al. 2022). These fluctuations suggest how and when entrepreneurs display different psychological adaptive tools to manage their evolving connection to place attachment, as evidenced by the three distinct trajectories we observed. Each trajectory presents a distinctive approach to navigating the entrepreneurial journey, emphasizing the value of adding temporal dynamics involved in the already interactive relationship between the person-in-situation (Shaver and Scott 1992; Gartner 1988).

Following Mcmullen and Dimov (2013)’s suggestion to employ extensive retrospective narrative construction, we delved into the course of the entrepreneurial process over time, unraveling how the temporal dimension is reflected in the entrepreneurial journey (Mets 2022). We observed parallels with socioemotional selectivity theory (Carstensen 1992), which posits that individuals' perceptions of time influence goal hierarchy as individuals age, impacting whether cognitive goals or those that lead to emotional fulfillment are pursued. In the entrepreneurial context, this can be linked to the ‘relational’ interdependence of actions and contexts (Fletcher 2006), where social transactions contribute to a subjective interaction process (Sarasvathy and Venkataraman 2011), offering significant explanations when viewed as part of a more extensive process. Although the study does not delve into the role of critical events shaping each trajectory in detail (Morris et al. 2012), it emphasizes their importance in altering trajectories, influencing the pursuit of cognitive or affective bonds, considering that based on these, entrepreneurs adapt and shape their paths over time (Stirzaker, Galloway, and Potter 2019).

The interaction between entrepreneurs and their surrounding environment is intricate, multidimensional, and yet continuous. A key insight derived from this study is the evolutionary nature of context processing and attachment formation as entrepreneurs age (Kibler, Wainwright, et al. 2015). Notably, the way places shape the identification and pursuit of entrepreneurial opportunities varies across different phases and trajectories of an entrepreneur. Consequently, the dynamic of the interaction between entrepreneurs and their environment may not be inherently tied only to age (Gielnik, Zacher, and Frese 2012; Gielnik, Zacher, and Schmitt 2017) or conventional categorization of individuals as young or seniors (Biron and St-Jean 2023; Bohlmann, Rauch, and Zacher 2017), but also to the specific trajectory they are on, with subsequent preferences (Kautonen, Down, and Minniti 2014). Moreover, while places bear significance in the entrepreneurial journey, our findings emphasize that the critical aspect lies in the experiences anchored in these places (Gielnik, Zacher, and Wang 2018). In this regard, it is important to mention that even when our results evidenced a prioritization of social environments over the physical dimension, it by no means should be interpreted as the physical environment is irrelevant; instead, they suggest that its role is consistent regardless different phases of an entrepreneur’s journey.

5.1. Theoretical contributions
A key contribution of this study lies in the integration of time as a critical element, challenging the limitations of static analyses that often fail to capture the dynamic nature of entrepreneurship (McMullen et al. 2024; Snihur et al. 2022; Tang et al. 2021; Lévesque and Stephan 2020). Static approaches resemble snapshots, while still useful and informative tend to rely on isolated moments rather than the unfolding trajectory of entrepreneurial activity (Baker, Cutcher, and Ormiston 2023; Lewis et al. 2024; McKelvie et al. 2020). Our findings reveal that while the person and place dimensions of place attachment remain relatively stable over time, their impact varies significantly depending on the narrative lens adopted by the entrepreneur (Kautonen, Soto-Simeone, and Kibler 2024; Grube and Storr 2018; Muñoz et al. 2020; Lewicka 2011). Specifically, place attachment manifests as more individually than collectively oriented and more socially than spatially influenced over the course of an entrepreneurial journey (Sørensen, Heidemann Lassen, and Hinson 2007; Mets 2022). Temporal analysis further highlights that spatial and collective elements, though relevant, tend to diminish in relative influence when is compared to other factors as time progresses (Lévesque and Stephan 2020). Hence, by any mean findings contradict prior research and its interpretations, but this study add that their influence remains relatively stable over time (Hidalgo and Hernández 2001; Lewicka 2011). This approach provides a more nuanced understanding of how the physical environment and temporal shifts affect entrepreneurial opportunities, growth expectations, and relational dynamics throughout the journey (Grube and Storr 2018; Dias et al. 2021).

The second major contribution emerges from our analysis of place attachment as a fluctuating construct (Scannell and Gifford 2010), shaped by the evolving stages of the entrepreneurial journey (McKeever, Jack, and Anderson 2015). Traditional studies often focus on specific moments (McMullen et al. 2024; McKelvie et al. 2020), potentially overemphasizing situational factors without accounting for the broader trajectory (Wigren-Kristoferson et al. 2022). As entrepreneurs narrate their journeys temporally and in action-oriented dimensions (Dimov and Pistrui 2020; Tumasjan, Welpe, and Spörrle 2013), our research underscores that factors driving place attachment at discrete points in time may not hold the same relevance when viewed within the full scope of the entrepreneurial journey (Kimmitt et al. 2023; Johnstone and Lionais 2004; Kibler, Fink, et al. 2015; Jack and Anderson 2002). This temporal perspective reveals how the interplay of psychological bonds evolves with the aging process, influencing decision-making and shaping entrepreneurs’ place attachment (Baker, Cutcher, and Ormiston 2023; Orel, Lukes, and Zouhar 2024). By addressing the dynamic and staged nature of place attachment, our study offers a robust framework for understanding how attachment types, whether cognitive or affective, influence entrepreneurs’ strategies and choices over time (Davidsson and Gruenhagen 2021; Wood, Bakker, and Fisher 2021).

Finally, the entrepreneurial journey itself contributes to this study (Mcmullen and Dimov 2013; Mets 2022) through the identification of three distinct trajectories that illustrate how place attachment evolves over time, particularly from a psychological process dimension. These trajectories are crucial for understanding entrepreneurial outcomes, including succession planning and decisions to close or sustain businesses (Korsgaard, Müller, and Tanvig 2015; Hallak, Brown, and Lindsay 2012). As the psychological process dimension unfold, it reveals unique entrepreneurial pathways: emotional bonds, such as excitement, passion, and belonging, contrast with cognitive assessments tied to strategic considerations like market viability and long-term planning (Morris et al. 2012; Tchuinou Tchouwo and Saives 2020). By employing the entrepreneurial journey as a unit of analysis, the study emphasizes the narrative-driven experiences that shape entrepreneurs' evolving relationships with their environments (Moroz and Hindle 2012; Lewis et al. 2024; Lichtenstein et al. 2007). Through retrospection, these journeys reveal the adaptive nature of place attachment, offering nuanced insights into how temporal dimensions shape entrepreneurial decision-making and the fluid interplay between entrepreneurship and place over time (Davidsson and Gruenhagen 2021; Wood, Bakker, and Fisher 2021). Notably, entrepreneurs with balanced psychological attachment bonds in early stages of the entrepreneurial journey, paradoxically, develop a sense of placelessness as time pass by, leading to disengagement from entrepreneurship. This insight highlights the symbolic and practical importance of place attachment in shaping entrepreneurial trajectories, balancing individualism with social connections to navigate challenges over time (Moroz and Hindle 2012; Lewis et al. 2024; Lichtenstein et al. 2007).

5.2. Empirical contributions
Beyond documenting the existence of these trajectories and how they significantly relate to strategic planning, succession considerations, and the overall direction of the venture, our analysis provides light for policymakers willing to enhance attachment to places. For example, developing supporting structures and technical social networks centered on influencing productivity would induce bonds among those entrepreneurs immersed in cognitive phases of place attachment. Analogically, fostering a friendly workplace design and support agencies would boost the place attachment from an affective dimension. These alternative pathways can be implemented to support entrepreneurship, targeting the involvement and embeddedness of different groups of entrepreneurs.

The findings of this study offer practical insights for entrepreneurs seeking to make sense of their own evolving trajectories and, consequently, their corresponding place attachment. By understanding that each entrepreneurial journey is singularly constructed, entrepreneurs may better cope with the frustration that often arises when attempting to transmit their own path and affective bonds to successors. Recognizing this idiosyncrasy can foster more realistic expectations regarding intergenerational continuity. Moreover, this awareness may serve as a tool for interpreting current decisions and anticipating future scenarios, thus enhancing entrepreneurs’ ability to frame their experiences meaningfully over time. Finally, the study underscores the importance of calibrating extreme intensities in order to foster a more harmonious integration of place attachment dimensions. This balance, which should not be mistaken for a mere average between cognition and emotion, becomes crucial in promoting long-term well-being and sustaining entrepreneurial vitality into later life.

6. Conclusions
The study explores how does place attachment unfold within an entrepreneur’s narrative, and what drive its evolution as they navigate their entrepreneurial journey. Identifying three trajectories—eros, agape, and philia—it provides a unique perspective on the temporal dimension of entrepreneurship, challenging static views and emphasizing the dynamic influence of cognitive and affective connections to places on decisions and the overall entrepreneurial process. Incorporating a developmental approach to temporality, the study addresses recent calls for a deeper understanding of time's role in entrepreneurship. The concept of trajectories offers a nuanced understanding of temporal dynamics, showcasing innovative theorizing integral to the study. Within the entrepreneur's narrative, place attachment unfolds as a dynamic interplay between cognitive and affective dimensions, evolving across the entrepreneurial journey. The emotional dimension involves sentiments of excitement, passion, and belonging, while the cognitive dimension encompasses strategic assessments of market dynamics and long-term prospects. The identified trajectories are positioned as a roadmap for future research and interventions, encouraging nuanced exploration of the intricate relationship between aging and entrepreneurship. Place attachment, as revealed in the entrepreneurial narrative, emerges as a pivotal factor influencing decisions, shaping the entrepreneurial process, and offering valuable insights for both theory and practice.

As with any study, there are some limitations that should be taken into consideration. First, the fieldwork strategy and data collection technique, which involved inducing entrepreneurs to narrate their own entrepreneurial life stories, may unintentionally hinder the development of collective narratives that deeply explore the person dimension of place attachment. Second, although the study purposefully encourages individuals to construct their own entrepreneurial journey and define its components across several stages, it is subject to recall bias. Significant episodes may be overlooked or forgotten when the entrepreneur narrates their story. While it can be justified that the social construction of place attachment and the subjective nature behind the conception of the entrepreneurial journey imply that significant episodes of reality are not seen as fixed but only make sense through the entrepreneur’s memory, it is important to note that unconscious processes also play a role in how individuals perceive and interpret information. Finally, it is crucial to emphasize that the trajectories evidenced in this study are by no means the only ones that could exist. Entrepreneurship is anything but homogeneous. Therefore, instead of classifying different types of entrepreneurs and their corresponding place attachments solely on these trajectories, this study seeks to highlight the dynamic nature of the entrepreneurial journey and encourages further research into the evolving nature of place attachment within the field of entrepreneurship.
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Figure 1: Eros trajectory
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Note: The gray circle symbolizes an exclusive relationship between the entrepreneur, their business, and everything meaningful surrounding it. Here, the entrepreneur perceives the legacy as something negative, fearing the imposition of their business on others. They prefer that each individual builds and follows their own path, as they did with theirs.

Figure 2: Agape trajectory
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Note: The semi-open circle represents a relationship between the entrepreneur, their business, and everything meaningful surrounding it, where the entrepreneur hopes that, after their departure, the business will remain in the hands of someone who will care for it and help it thrive. The legacy is viewed as something positive, as long as those who continue it respect its essence and develop it appropriately.



Figure 3: Philia trajectory
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Note: These declining lines symbolizes the loss of connection with the business and everything that was once meaningful through it. In this case, the entrepreneur no longer feels any attachment and acts detachedly: they may sell the business to the highest bidder or simply close it without much consideration.


Table 1: Interview data details
	ID
	Gender
	Age
	Entrepreneurial experience
(in years)
	Products or services offered

	E1
	Male
	73
	33
	Vinegar production, hydroponic cultivation, knitter

	E2
	Male
	60
	37
	Illustrator

	E3
	Female
	63
	30
	Catering & Beauty Salon

	E4
	Female
	63
	25
	Fast Food

	E5
	Male
	61
	14
	Production of activated carbon

	E6
	Female
	67
	25
	Building rehabilitation, writer, retail sales.

	E7
	Male
	63
	34
	Fast Food

	E8
	Male
	67
	40
	Electrical Services and Prestressed Concrete Factory

	E9
	Female
	65
	20
	Coffee shop and fruit exporter

	E10
	Male
	65
	30
	Industrial Hardware store

	E11
	Male
	50
	25
	Adult education and hosting services

	E12
	Male
	64
	6
	Fashion

	E13
	Male
	73
	23
	Natural foods and beverages

	E14
	Male
	70
	35
	Hardware store

	E15
	Male
	60
	22
	Eggs and dog food distributor

	E16
	Male
	59
	14
	Food technology innovation

	E17
	Male
	55
	23
	Industrial machinery and parts

	E18
	Female
	62
	37
	Veterinary

	E19
	Male
	73
	39
	Screen printing and hosting

	E20
	Male
	78
	23
	Soccer league manager and writer

	E21
	Male
	66
	33
	Butcher’s shop

	E22
	Male
	53
	23
	Events and television production

	E23
	Female
	58
	39
	Pre-school education, floristry, and embroidery

	E24
	Female
	62
	17
	Industrial sanitization and aromatization of bathrooms

	E25
	Female
	62
	30
	Veterinary

	E26
	Female
	68
	25
	Graphic design and handicrafts

	E27
	Female
	80
	35
	Ornamental plants, educational company, and real estate company

	E28
	Male
	59
	18
	Industrial machinery

	E29
	Male
	62
	22
	Blueberry exporter

	E30
	Male
	55
	19
	Transportation and manufacturing of transportation equipment








Table 2: Relationship between entrepreneur and entrepreneurship
	
	1st order conditions

	
	Attachment
	Disattachment

	2nd order conditions
	Close
	Track 1
	Track 3

	
	Open
	Track 2
	









Table 3: Data analysis 

	 
	Stage 1
	Stage 2
	Stage 3
	Stage 4
	Stage 5

	
	Person
	Place
	Process
	Person
	Place
	Process
	Person
	Place
	Process
	Person
	Place
	Process
	Person
	Place
	Process

	E1
	0
	1
	2
	0
	2
	2
	0
	2
	2
	
	
	
	
	
	

	E2
	2
	2
	2
	0
	2
	1
	0
	2
	1
	0
	2
	1
	0
	2
	1

	E3
	0
	0
	2
	2
	2
	1
	2
	2
	1
	0
	2
	1
	
	
	

	E4
	0
	1
	2
	0
	1
	2
	0
	1
	2
	0
	1
	2
	
	
	

	E5
	2
	2
	1
	0
	2
	2
	0
	2
	2
	2
	2
	2
	
	
	

	E6
	0
	0
	2
	0
	2
	2
	0
	2
	2
	0
	2
	0
	
	
	

	E7
	0
	2
	1
	0
	2
	2
	0
	2
	1
	0
	2
	2
	
	
	

	E8
	0
	2
	0
	0
	2
	2
	0
	1
	0
	0
	1
	2
	
	
	

	E9
	0
	1
	2
	0
	1
	2
	
	
	
	
	
	
	
	
	

	E10
	2
	2
	2
	2
	2
	1
	2
	2
	1
	
	
	
	
	
	

	E11
	0
	1
	0
	0
	1
	0
	0
	1
	0
	0
	1
	2
	0
	1
	0

	E12
	0
	1
	1
	0
	1
	1
	0
	1
	2
	0
	1
	2
	
	
	

	E13
	0
	1
	2
	0
	1
	2
	0
	1
	0
	
	
	
	
	
	

	E14
	0
	0
	2
	0
	2
	2
	
	
	
	
	
	
	
	
	

	E15
	2
	2
	2
	2
	2
	2
	2
	2
	1
	0
	2
	2
	
	
	

	E16
	0
	1
	0
	2
	1
	2
	0
	1
	2
	
	
	
	
	
	

	E17
	0
	1
	2
	0
	1
	1
	0
	1
	2
	0
	2
	2
	
	
	

	E18
	0
	1
	0
	0
	1
	0
	0
	1
	0
	0
	2
	2
	
	
	

	E19
	0
	1
	1
	2
	1
	2
	0
	1
	0
	2
	1
	2
	0
	1
	0

	E20
	0
	0
	2
	0
	2
	2
	
	
	
	
	
	
	
	
	

	E21
	0
	1
	2
	0
	2
	2
	0
	2
	2
	0
	1
	2
	
	
	

	E22
	0
	2
	2
	0
	2
	2
	0
	2
	1
	0
	2
	2
	0
	2
	2

	E23
	0
	1
	2
	0
	2
	2
	0
	2
	2
	
	
	
	
	
	

	E24
	0
	1
	2
	0
	1
	2
	0
	1
	1
	
	
	
	
	
	

	E25
	0
	1
	2
	0
	1
	2
	0
	2
	2
	0
	1
	0
	0
	2
	2

	E26
	2
	2
	2
	0
	2
	2
	0
	2
	2
	
	
	
	
	
	

	E27
	0
	1
	2
	0
	1
	2
	0
	1
	2
	0
	1
	2
	0
	1
	2

	E28
	0
	1
	1
	0
	1
	2
	0
	1
	2
	0
	1
	2
	0
	1
	2

	E29
	0
	1
	2
	0
	2
	2
	0
	2
	2
	0
	2
	1
	
	
	

	E30
	0
	1
	2
	0
	1
	2
	0
	1
	0
	 
	 
	 
	 
	 
	 



Person
Individual: 0
Group: 1
Both: 2
Place
Physical: 0
Social: 1
Both: 2
Process
Affective: 0
Cognitive: 1
Both: 2



Table 4: Evidenced patterns
	
	Place attachment: 1
	Place attachment: 0

	
	Closed relationship
(Eros)
	Open relationship
(Agape)
	No relationship
(Philia)

	E1
	1
	
	

	E2
	1
	
	

	E3
	1
	
	

	E4
	1
	
	

	E5
	
	1
	

	E6
	
	1
	

	E7
	
	1
	

	E8
	
	1
	

	E9
	
	
	1

	E10
	
	1
	

	E11
	
	
	1

	E12
	
	
	1

	E13
	
	1
	

	E14
	
	
	1

	E15
	
	
	1

	E16
	
	
	1

	E17
	
	
	1

	E18
	
	
	1

	E19
	1
	
	

	E20
	1
	
	

	E21
	1
	
	

	E22
	
	
	1

	E23
	1
	
	

	E24
	
	1
	

	E25
	
	
	1

	E26
	1
	
	

	E27
	1
	
	

	E28
	
	1
	

	E29
	1
	
	

	E30
	
	1
	

	Total
	11
	9
	10







Table 5: Illustrative evidence
	Stages
	Beginning
	Intermediate stage
	Current stage

	
	Eros trajectory

	E1
	“I started my business at the age of 65 here in a wood stove. The first year [...] it was trials, trials, trials and mistakes, at least I made 100 mistakes and another 100 I tried [...] Why did I start? because I was alone. My children left, my grandchildren left too, and I was left alone here in my plot with a dog, it was all I had.”
	“I had many falls, but every time I got up I learned more. [...] Everything is in the mind, if you get the idea that you can, you create it in your mind and you achieve it. [...] The universe is showing you paths.”
	“Ah, I'd like to rest, but like on a beach over there. In Europe, something like that. [...] But it's also a necessity, it's a necessity to stay active. So, we're all looking to stay active in some way or another. And probably entrepreneurship is the way to do that.”

“At some point I will have to retire. [...] Nothing is eternal in the world. [...] So, well, my grandson has all the information and I know he would continue, but we would have to leave things settled because it always [inheriting a business] lends itself to messes.”

	E2
	“I left here alone [to start a business in another country], that is, I left with 300 dollars in my pocket to survive or survive. I wasn't going to die, but I didn't think about going back to Chile if I didn't make it.
	“I started to improve myself, that is, I started to take it seriously [the business], I started to look at a lot of books, I started to compare what was being done. In the end I entered into a process of professionalizing myself.”
	“I keep working with Israel on technologies... I keep spotting niches, I always find something interesting... and I keep running my company.”

	E3
	“I lived in the port of Buenaventura... while we were on vacation, as the schools hire us for the school season, I can't stay without doing anything. So I started making little cakes and began to sell them, and people liked them.”

“Well, one day, I went to the company where my husband worked, and I took him a cake to share with his coworkers. I gave them a taste and they said, oh, so delicious, I want one, can you make me one? And I, of course, I'll make it for you. [...] I didn't even have an oven, I made the cakes on the stove.”

“I had to start again from scratch, which was when I began with Deleite y Arte. I had to start again after COVID, because I can't stay still”.
	"I got certified with them and kept going. [...] I couldn't grow to what I wanted, but we dictated the workshops from my home, and I kept working in costume jewelry.”

"I studied, and many of the clients who were models when I was studying are now clients of mine. That's satisfying because it means that since I was studying, I managed to impact people, and now they come and pay me for what I did to them for free at the beginning.”
	"I'm 63 years old. It's not easy to get a job, but I don't feel useless; I feel whole and capable. I can be 70, 80, 90 years old, and I'll keep working as long as I can.”

"As long as I can, I'm going to keep doing it. I may not be cooking every day, but when the opportunity presents itself, I do it. I'm taking care of other's hair and doing my little costume jewelry things. People enjoy them, and that makes me happy.”

“I want to be bigger; I want to have the opportunity to expand my business [...] Let's see how many possibilities are given to me to grow as I want.”

	E29
	“The only time I had ever felt free was when I was in the field... The only time I ate well was when I was in the field. The only time I breathed fresh air was when I was in the field. [...] I dreamed of the countryside every day. [...] I slept happily and peacefully because I dreamed of the countryside. So I left everything behind and started planting raspberries and blueberries because I wanted the field to be my life.”
	“I prepared a lot... I saw that trees don't give you problems, like people. If you take care of them, they are very grateful, they bloom, they make your life happy and give you fruit.”

“I've been doing a thousand things to be able to produce money...making my house and planting raspberries and blueberries all at the same time.”
	“I'm in a stage of new ventures, I'm looking at that because blueberries are running out.... I'm looking at what I could do to change myself and to do new things.”

“I have never worked for my children, I have always pushed them to do other things.... I don't work for them to keep the field.”

	 
	Agape trajectory

	E5
	“I found out that there was a product called activated carbon... I was interested because it was scarce, it was not very common, but it had a good price, so I started to investigate.”

“I went for it because I was excited about the product and started raising money, started researching what oven components to buy, how to do it...”
	“What affected me a lot was the love of family... a cousin of mine appeared and told me, 'how are you doing with your project'... he supported me economically and morally, and thanks to that I was able to resume my venture. [I have always been grateful to my cousin. Without his emotional and financial support, I would not have been able to continue with the project.”
	“My daughter is already an adult, so I let her be a partner. I told her that she was going to participate a little bit at the beginning, but over time she would get more involved, and someday, if it lasts, the company will be hers.”

	E8
	“I saw that [in my job] I had a very low ceiling, that is, it didn't allow me to grow more.”

“The money they paid me in severance pay I invested in a small truck to do projects, to do electrical work. And there I formed a company with other friends called Volta Limitada.”
	“One of the most surprising and pleasant things was to see the joy of the humble people in the countryside...when you turned on the light, the joy, the people's faces...it was such a breakthrough.”
	“We're in that today, consolidating what we have, there's a daughter working with me...I want to think about the next step, which is maybe my retirement, start to step away from the business. [...] I don't know whether to retire or not, but to take my foot off the accelerator.”

	E13
	“I was practically forced to create a company... because there was the possibility of developing it quickly and it solved an immediate problem for me, especially financially.”

“[...] I started to investigate. I realized that Holland, for example, was a country that was dedicated to flowers and was successful. [...] I loved the idea of seeing how the Dutch had been able to have huge fields that changed color at different stages and that motivated me. At that time, I was working with farmers in the area of San Ignacio, in Ñuble, and I thought about it, imagined it and recreated it.”
	“The truth is that my family has always been very supportive...it allowed me to have a backing in what I was doing.”
	“The original partners left and my wife took over as partner.... From there it has been a family business exclusively.”

“My very personal criterion is that if my son would like to take care of everything, there you have it, I have no problems... I have already fulfilled everything I had to fulfill.”

	E30
	“I always had the idea of being an entrepreneur. I took the knowledge, the experience... I decided to do it and I gave up the security, I gave up the stability that a contract with a good salary allows you and I wanted to give it a try.”

“Always backed up...always saving money, always setting the stage a little bit of what it's going to be. Not rushing out and fooling around or getting your head on the road about what you're going to do.”
	“I was surrounded by my family, my wife and children. I am now separated, but the family bond has always been maintained. [...] They were a very strong emotional engine, because I wanted to see them protected [...] give them well-being.”

“The business started to grow, but I don't want it to grow too much because I'm not willing to give up my life for the business either.”
	"The company is divided among my children...I run the company absolutely, but my shareholders are my family."

“If my son were not here, I would have already locked him up. Because it absorbs you a lot, it absorbs you a lot... but my son continues, and the business will be his”.

	 
	Philia trajectory

	E9
	“So it was basically a decision to either take charge or I had to sell this [my parents' farm] and lose it. [...] My husband took pity and bought the plot and that meant that someone had to come to work and take care of it, I could not leave a field abandoned, which was already with a plantation, with many fruit trees, with a lot of activity."

“So, we had to continue [with the parents' business] because there were already clients, there were already workers [...] so as not to lose it.”

“So it was a leap into the void, really, it was leaving the family. [...] We lived in Santiago, I had been a full-time mother and that [...] coming to the countryside where there was no connectivity and trying to survive a little bit of loneliness on the one hand, the lack of communication, and abandoning the nest, that is, it was very strong”.

“At that time perhaps I did not visualize it that way, but yes, I had to be present, I had to generate the pesos to pay the salaries, because in the end I was in charge of something that was already working, a small enterprise, but not so small, in the end it was still a tremendous responsibility, and investments had to be made so that it would also grow and the famous loan could be repaid”.
	“We are also organic farmers, because the idea was not to cause more damage to the environment [...] so the issues of organic certifications caused me tremendous stress, because they also had a high cost [...] the certifications were one of the things that caused me the most stress, tremendous, they gave me allergies, they always gave me in October when it was time for the audits. ”
	“Until the moment we are living now, we have been talking about succession for three years now, about how to take a step aside."

“It is not about closing the business and saying I am not going to do anything else [...] it is about finding a balance so that the business can continue to operate, but none of the children are going to come and live here [...] if each one has his own life”.

“[...] the children are independent and they each have their own way of living, so we are in that process now, to see how, that the business can really continue to function without us being there every day.”

	E11
	“I have been an entrepreneur for about 25 years now. But this need for entrepreneurship was born when I was a child... I learned from my grandmother how to generate business when I saw that she had money every day”.

“At 13, 14 years old, in my house... it occurred to me at a certain time to make ice cream... it generated an income, every day. It was a hobby for me, but a hobby that I did and that I liked because it generated some income for me.”
	“We started to look for information, to make the project [to build a school], to see what the requirements of the Ministry of Education were... to make the most of the space [...], but there was already an emotional burden because of all the difficulties that were arising.”
	“My wife, since last year, has already been thinking about changing her line of business. We have even thought about finishing school, leaving it on standby, and leasing this property.”

“What motivates me now is to give my daughters a good education, but once they finish college, it will be time to enjoy what we have sown.”

	E17
	“I was very overloaded with work, I was a little stressed by the way I worked, I traveled a lot, I spent many hours driving, I spent a lot of time away from home, I lived in hotels, I lived traveling, and that did not suit me very well because I had just got married and the truth is that I did not have much presence at home [...] and the other thing is that this company began to decline in economic management until it reached a point where they reported that they were going to close, in Chile, and when they closed the office we were all going home. The company began to decline in economic management until they informed us that they were going to close [...] They gave us advance notice, and we all began to see what opportunities we had outside [...] and as I was interested in working independently, I began to look for alternatives and not to see another similar job in another company. 

“[...] I actually have family training in this regard; my dad was independent, my mom was independent, my family around me most of them are independent, I have sisters, brothers-in-law, most of them have companies, they work independently [...] I also had many contacts, and those contacts helped me to talk to people I knew; I partnered with a person I knew with whom we worked, so it was not so difficult to make the decision [to start a business].
	“I believe that experience is reflected in decision making, that things may not turn out as well as you think [...] this teaches you that everything you decide has an effect, and it is not always the one you think it will have. So, throughout your life as an entrepreneur you realize that things are not so easy, and you learn to be a little more measured in making decisions.”
	“I can't imagine retiring from what I do...but I would like to have some activity that isn't so physically demanding, or having to fight with people so much.”

“My son brings it up with me and I would not like [him to continue in the company]...mainly because of human relations issues, of having to solve problems.”






Table 6: Trajectories of place attachment
	
	Entrepreneurial Journey

	
	Beginning
	Intermediate stage
	Current stage

	Eros 
	The bond between the entrepreneur and the entrepreneurship is mainly of a passionate and individualistic (possessive) nature, characterized by affective solid processes that prevail over cognitive processes.
	As ventures grow and become more established, the cognitive processes of bonding begin to prevail over the affective processes. The entrepreneur bonds with the entrepreneurship in a more “mature” way even though they are still individualistic (possessive).
	Cognitive bonding processes prevail over affective processes. The entrepreneur establishes an individual (possessive) and permanent bond with his ventures and does not wish to separate from them or share them with others. The entrepreneur remains solely responsible for directing his ventures.

	Agape
	The bond between the entrepreneur and the entrepreneurship is characterized by cognitive processes predominating over affective ones. The entrepreneur sees entrepreneurship as a means to an end.
	The bond between the entrepreneur and the entrepreneurship is still mainly through cognitive processes. However, as entrepreneurship bears fruit, the affective processes of the bond begin to take on greater importance.
	The affective processes of the bond between the entrepreneur and the entrepreneurship predominate over the cognitive processes. The entrepreneur establishes a permanent bond with the entrepreneurship, which is shared with other significant people (e.g., family). The entrepreneur is willing to assume a secondary role within the entrepreneurship and to cede the leading role to other people important to him, who take care of his entrepreneurship in the same way as he has done.

	Philia
	A balance between affective and cognitive processes determines the bond between the entrepreneur and the entrepreneurship.
	The balance between affective and cognitive processes determining the bond between the entrepreneur and the entrepreneurship is maintained. However, both processes tend to decline in importance.
	There is a detachment between the entrepreneur and the entrepreneurship. The entrepreneur seeks to carry out other postponed activities and, therefore, wishes to hand over the management of his undertakings to other people, regardless of whether they are significant to him or not.
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